THE MEDIA BUSINESS: ADVERTISING; A New 
York shop is seeking to become a powerhouse, 
thanks to its French parent. 
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"At the same time," he added, "for packaged goods, where we needed more strategic inputs, we needed to 
strengthen the agency" -- and since that is Bloom FCA's forte, "it's a perfect fit between the two." 


Mr. [Maurice Levy] praised Mr. [Robert H. Bloom], 59, who will become the chairman and chief executive of 
Publicis/Bloom's American operations, as "very sharp, very aggressive." Mr. Bloom "does what the client needs, not 
only what the client wants, which is a little bit different," he said. Mr. Bloom will report to Mr. Levy, who is also the 
chairman and chief executive of Publicis-FCB Communications, a joint venture with Foote, Cone &Belding 
Communications; Publicis/Bloom operates separately from Publicis-FCB. 


The sole Publicis New York executive to land in the top ranks at Publicis/Bloom will be Nick LaMicela, 54, senior 
vice president and creative director, who will become executive vice president and creative director. Initially, Ms. 
Hawkey "will continue as the creative director with our clients," Mr. [George Guimaraes] said, "and Nick will continue 
as creative director on all the business Publicis brings over." He added that because the merged client roster would 
be conflict-free, he anticipated no client departures after the merger. 


FULL TEXT 


BLOOM FCA INC., an agency that has strived mightily to raise its profile in New York, is now turning over that 
challenging task to its new parent. 


Publicis Group, which acquired Bloom FCA in October, when it bought Groupe FCA, a large French agency 
company, is merging Bloom FCA's New York office with its own. The merger, planned for mid-March, will create 
Publicis/Bloom, with billings of $155 million from a roster of blue-chip clients. 


Bloom FCA's New York office has 58 employees and billings of $85 million, compared with $115 million as recently 
as two years ago, from clients like the CIT Group, Andrew Jergens, Sandoz Pharmaceuticals and Scott Paper. 
Publicis New York has 55 employees and billings of about $70 million from clients like Fujitsu, Lancome, L'Oreal and 
Perrier. 


"This makes us a real factor in New York," George Guimaraes, the chairman and chief executive of Bloom FCA's 
New York office, said in an interview yesterday. "This will allow us to compete much more successfully, with much 
deeper resources." 


Executives at Bloom FCA have asserted that before: in 1982, when the New York office opened; in 1985, when 
fresh management and creative talent were brought in; in 1991, when Bloom merged with a predecessor of Groupe 
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FCA, and in 1992, when Mr. Guimaraes joined the New York office from Young &Rubicam Advertising. 


While the office has grown during those dozen years, landing significant clients, it has also lost assignments -- 
Sandoz, for instance, shifted Ex-Lax last month to Grey Advertising -- and fallen short in reviews for important 
accounts like Air France and Beefeater gin. 


"Clients want you to be directly involved in their business more than ever before, but they also want global 
capabilities," Robert H. Bloom, the chairman and chief executive of Bloom FCA, said. "Guys without that are left out 
in the cold." 


The global capabilities are available via Publicis, France's second-largest advertising and communications company, 
with billings estimated at $3.5 billion. Since Publicis acquired Groupe FCA, it has absorbed Bloom FCA's Dallas 
office, with billings estimated at $120 million, and has renamed Bloom FCA's public relations agency, with offices in 
Dallas and New York, as Publicis/Bloom Public Relations. 


But the fate of the two offices in New York was unresolved until now. 


"We knew we had a good agency in New York, but it was very small," Maurice Levy, the chairman and chief 
executive of Publicis, said in a telephone interview from Paris. "We also knew it was good at handling some 
accounts, where creative was of paramount importance, like for Perrier or Lancome." 


"At the same time," he added, "for packaged goods, where we needed more strategic inputs, we needed to 
strengthen the agency" -- and since that is Bloom FCA's forte, "it's a perfect fit between the two." 


Or as Mr. Bloom put it: "When you put our reels together, it's a whole reel." 


Mr. Levy praised Mr. Bloom, 59, who will become the chairman and chief executive of Publicis/Bloom's American 
operations, as "very sharp, very aggressive." Mr. Bloom "does what the client needs, not only what the client wants, 
which is a little bit different," he said. Mr. Bloom will report to Mr. Levy, who is also the chairman and chief executive 
of Publicis-FCB Communications, a joint venture with Foote, Cone &Belding Communications; Publicis/Bloom 
operates separately from Publicis-FCB. 


Though the Publicis precedes the Bloom, the merged operation will be run by the principals of Bloom, which traces 
its roots to an agency founded by Mr. Bloom's father, Sam, in Dallas in 1952. Mr. Guimaraes, 49, will become the 
chairman and chief executive of Publicis/Bloom in New York. Penelope (Penny) Hawkey, 50, who has been 
president at Bloom/FCA's New York office, will become president and chief creative officer of Publicis/Bloom. 


Frederick W. Rhines, the president and chief executive of Publicis New York, will not join Publicis/Bloom, but will 
leave with the merger, Mr. Guimaraes said. "I worked with him at Y.& R. and encouraged him to stay," Mr. 
Guimaraes added. "I'm disappointed." 


The sole Publicis New York executive to land in the top ranks at Publicis/Bloom will be Nick LaMicela, 54, senior 
vice president and creative director, who will become executive vice president and creative director. Initially, Ms. 
Hawkey "will continue as the creative director with our clients," Mr. Guimaraes said, "and Nick will continue as 
creative director on all the business Publicis brings over." He added that because the merged client roster would be 
conflict-free, he anticipated no client departures after the merger. 
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Publicis New York's employees are scheduled to move in about six weeks to Bloom FCA's office at 304 East 45th 
Street, between First and Second Avenues, from their office at 1675 Broadway. Mr. Guimaraes said that 
Publicis/Bloom would retain all employees from the two offices and hire additional staff. 
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